Sustainability Committee Call Minutes | February 21, 2024

Attended:
e Dimitri Sclabos, Tharos e Alexia Renard, Fermentalg
e Jorge Garcia Herz, Marex Global e Nicolas Huidobro, Golden Omega
Sourcing e Ben Arceneaux, Nutrasource
® Laurel Sterling, Carlson Laboratories e Stephanie Edgar, Nutrasource
e Jenna Ritter, Nature’s Way e Lisa Burban, Fermentalg
e Charles Davy, MBP e Katrina Benedicto, Nuseed
e Eirikur Kristinsson, Lysi e Wenche Uksngy, Blue Legasea
o Baldur Hjaltason, Pharma Marine e GOED: Chris Gearheart, Ellen Schutt,
e Nicole Kunin, MSC Kaitlin Roke, Vicky Lin
e Guido Medina, Pesquera Diamante

Welcome new/returning members:

Charles Davy, Sales and Supply Chain e Laurel Sterling, Nutritionist and
Manager, Cervonic Educator, Carlson Laboratories
Jorge Garcia Herz, Executive e Lisa Burban, Manager, Fermentalg
Managing Director, Marex Global e Marie Jane Fallourd, BU Leader
Sourcing Functional Proteins, Fermentalg
Jolie Root, Senior Nutritionist and e Alexia Renard, Fermentalg, Product
Educator, Carlson Laboratories Manager

ESG kudos to GOED members

TASA received recognition as the leading company in the Merco Responsibility ESG 2023
ranking for the fishing sector. Read on »

Veramaris has set its first Scope 3 greenhouse gas reduction target, aiming for a 22.5%
absolute reduction by 2030 with an emphasis on both technical and operational
improvements. Read on »

Sirio received Friend of the Sea certification for its omega-3 products through the use of
sustainably sourced fish oil and algae-based raw materials, along with various green
technologies and energy-efficient measures. Read on »

Golden Omega inaugurated the first Desalination Plant in Arica, Chile, which will reduce the
use of drinking water by 95% and reduce the consumption of approximately 6,500 people
per day from the public network, directly benefiting the community in a scenario of water
scarcity. Read on »

Zooca has renewed its Friend of the Sea Certification. Read on »

Thai Union has secured a US$328 million (€303 million) sustainability-linked financing
package to extend its achievements in sustainable fisheries to responsible aquaculture. The

aim is to establish new global standards and practices for the aquaculture industry. Read on
»

Aker Biomarine is sharing a decade of echosounder data from Southern ocean fishing


https://goedomega3.com/members/member/tasa-omega-sa?utm_campaign=GOED%20Newsletters%202024&utm_source=hs_email&utm_medium=email&utm_content=294468334&_hsenc=p2ANqtz-8hX3gQdNkgVNPyhMsD_iZifDyeAVDjfLEYXziev7it3OIrghZGqyFr1E6yuGLmB-rj9fdeqrfAdT0PRqw44yGhkrpCUA
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https://aquafeed.com/products/suppliers-news/veramaris-strengthens-emissions-commitments-with-first-scope-3-targets/?utm_source=Aquafeed&utm_campaign=a84768c094-EMAIL_CAMPAIGN_2019_06_26_19_COPY_01&utm_medium=email&utm_term=0_0e7f7c0399-a84768c094-100134&_hsenc=p2ANqtz-9wGi9_49ZW4kT-FEjk5j6zX3n8eBsJMp5Lhp9LvNTw3mZsCwGhcdfAVX1ABhmp62of30-_PlIbVAdFhnfPgWBHEFTKmg
https://goedomega3.com/members/member/sirio?utm_campaign=GOED%20Newsletters%202024&utm_source=hs_email&utm_medium=email&utm_content=290666093&_hsenc=p2ANqtz-8MDY0R7YhRBoz-1eEcJtywkLB1c6Nww-neGofPMK49zo4mIWakLTgV41PN0lkRh9MsARujD9cb13FtvO-TbqvnJpAhPg
https://cjtv-cmpzourl.campaign-view.com/ua/viewinbrowser?od=3z5ca297148f3d8b365b041dbe578f091bf7fe964f7ceaf18dd6d896c46b9f68d8&rd=179df52296df8&sd=179df5229674b&n=11699e4c33c019c&mrd=179df5229672f&m=1&utm_campaign=GOED%20Newsletters%202024&utm_source=hs_email&utm_medium=email&utm_content=290666093&_hsenc=p2ANqtz-8MDY0R7YhRBoz-1eEcJtywkLB1c6Nww-neGofPMK49zo4mIWakLTgV41PN0lkRh9MsARujD9cb13FtvO-TbqvnJpAhPg
https://goedomega3.com/members/member/golden-omega-sa?utm_source=hs_email&utm_medium=email&utm_content=286843799&_hsenc=p2ANqtz-8bd7eIOfrJVHdTrz-iPMm2m2WRF2iLwbfwiNTAneTCkP7u-VJA-HbkNK-6aCkXDkTNe8_Q6_qOuXawawUwDDDaw7Y39Q
https://www.linkedin.com/posts/golden-omega-s-a_arica-arica-arica-activity-7139952852726112257-K3Jq?utm_source=share&utm_medium=member_desktop&_hsenc=p2ANqtz-8bd7eIOfrJVHdTrz-iPMm2m2WRF2iLwbfwiNTAneTCkP7u-VJA-HbkNK-6aCkXDkTNe8_Q6_qOuXawawUwDDDaw7Y39Q
https://goedomega3.com/members/member/zooca-calanus-as?utm_source=hs_email&utm_medium=email&utm_content=286843799&_hsenc=p2ANqtz-8bd7eIOfrJVHdTrz-iPMm2m2WRF2iLwbfwiNTAneTCkP7u-VJA-HbkNK-6aCkXDkTNe8_Q6_qOuXawawUwDDDaw7Y39Q
https://www.linkedin.com/posts/zooca_we-have-successfully-completed-and-passed-activity-7140233943919894528-ZvBu?utm_source=share&utm_medium=member_desktop&_hsenc=p2ANqtz-8bd7eIOfrJVHdTrz-iPMm2m2WRF2iLwbfwiNTAneTCkP7u-VJA-HbkNK-6aCkXDkTNe8_Q6_qOuXawawUwDDDaw7Y39Q
https://goedomega3.com/members/member/thai-union-marine-ingredients?utm_source=hs_email&utm_medium=email&utm_content=286151568&_hsenc=p2ANqtz-9TVKQd8zQXx2-601D4euTyLC3hYkLu-fNJfuhu76CczHlMWktI9Bxm1_eP7JhnGm8RY_0BetUE23s-5txK4KmKVnZ2uw
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missions with non-profit foundation HUB Ocean to provide valuable insights for scientists
studying krill swarms, migration dynamics, and predator behavior. This collaboration is
contributing to a better understanding of how climate change impacts the Antarctica krill.

Read on »

Laurel: Carlson is a US company housed in Chicago, lllinois, but we are a global company. We
distribute fish oils and other products. We have been members of the Friend of the Sea for
years. We also use low impact fisheries, and the fish that we use have life cycles that are
easily reusable. We’ve recently gotten involved with companies and taken products that
they’re discarding (i.e. fish eggs, caviar) and reuse them for other products. We are making
our packaging more sustainable by working with Impact collective and Greenprint. Our goal
is to be plastic neutral. So for every bottle we put out, we will also take the same amount of
plastic out of the sea. We hit that goal in 2023 and we continue to do it.

Presentation

Topic: Sustainability in the Minds of Global Consumers: Internet Search Trends since 2004
Speaker: Chris Gearheart, Directory of Growth & Engagement, GOED ¢ Q&A and discussion
Watch the recording here. Passcode: 4@Xsr=bF

Q&A and discussion

Laurel: Great info! Happy to see the UN SDG. We’re connected to that by proxy with our
work with Impact Collective. We've hit goals 6, 8, and 14 - clean water, developing jobs.
We’'re happy to be involved in that and I’'m glad to see how that connects to increase in
searching.

Chris: | would argue that however you frame those initiatives, by communicating them
with these goals leads to more traction. We know GOED members have efforts outside
of these goals, and those are obviously still valuable. Global consumers seem to
understand the goals.

Laurel: We know the growing younger population (ages 18-24) are looking the packaging
and looking for sustainability, who are you as a company and what you represent. We've
been involved in fish sustainability for years but we want to take it one step further
because there is more demand now. They care about the product within and the
packaging on the outside. Companies not following this trend would be left behind.

Chris: For those who are new to this committee, one of our first presentations for this
committee was from The 6AM Agency and they talked about this population shift. Thanks
for joining us today!

Next call: March 20 | 14:00 UTC | [Click for your local time zone]

GOED Newsletters: If you do not receive newsletters from GOED, such as the weekly GOED Current,

please sign up here: https://goedomega3.com/members/subscribing-goed-current If you don’t have

access to GOED’s Dashboard for members, please register here:

https://www.goedomega3.com/account.


https://www.weforum.org/agenda/2023/12/antarctica-krill-ecosystem-fishing-industry-data/?utm_source=hs_email&utm_medium=email&utm_content=286151568&_hsenc=p2ANqtz-9TVKQd8zQXx2-601D4euTyLC3hYkLu-fNJfuhu76CczHlMWktI9Bxm1_eP7JhnGm8RY_0BetUE23s-5txK4KmKVnZ2uw
https://us02web.zoom.us/rec/share/yXMDHpGxX8AvOQ9FJkFxWwPphFOglmO6khl4gxybZbCcw_nWqCBvN9-xAT6Rwifl.WMXh8s5RolZ0QrYw?iet=hH3QiRlIH1Wp9UqxhNK0jXMu2_OchAYj0PRxQPuN4DM.AG.ZghwmZ0sO3PJpDO2LT9W3CLC-xy-u5wLMBOITE3XdWBvuW4k4BTFDStFQWvTM0y4jIobFyp86MVmsLpwFM7aleKvhhRyvhTf80UZ4Ev-cMAaYgJSG-EUvfHFSlNq7g.mAkvLO7Ij1O6JQGddq2Hpg.6k9EwKEU5KcoPJ2F

Sustainability in the Minds of Global
Consumers

Internet Search Trends since 2004

Chris Gearheart

GOED Exchange 2024
Thursday, January 25, 2024



Public Google data offer unique information about
consumers’ thoughts and concerns about different topics.

“People’s search for information is, in itself,

iInformation. The everyday act of typing a word |- S
or phrase into [a search engine] leaves a small S ———

trace of truth that, when multiplied by millions,
eventually reveals profound realities.”

SETH STEPHENS-DAVIDOWITZ
FOREWORD BY STEVEN PINKER

- Former Exchange speaker Seth Stephens-Davidowitz



Public Google data tools offer unique information about
consumers’ thoughts and concerns about different topics.
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Public Google data tools offer unique information about
consumers’ thoughts and concerns about different topics.

Gauging Global
Consumer Interest

Google search data on omega-3s has
withstood our cross-examination and
confirmed our insider knowledge of the
omega-3 industry.

We are not equally experienced in the
sustainability space, but we have reason
to think that these trends we see today
will have something to teach us.

References: Google Trends

Highlight: March 2023

As aresult of the GOED-led Global Omega-3 Day effort, this month garnered more consumer
search interest in omega-3s than any month on record since 2004.

Peak in search
Interest

United States | A multi-year stagnation of consumer interest reversed after a GOED-led
consumer coalition to change the tone of the media conversation about omega-3s.



Relatively few
consumers in GOED’s
consumer survey
database report
sustainability as a
reason for NOT taking
omega-3s.

According to the most recent
consumer survey for each country in
GOED’s library.

References: GOED Consumer Data
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A much higher
percentage of
consumers in those
countries list
sustainability among
their key purchase
influencers.

That fact that it’s not an obstacle to
purchase now doesn’t mean it
can’'t become one if consumers
continue to pay attention to the

(o] 0][o3

References: GOED Consumer Data

China

India

France

Peru

Japan

Chile
Vietnam
Indonesia
Russia
Germany
Singapore
Turkey
Mexico
United States
Brazil

United Kingdom
Taiw an
Canada
South Korea
ltaly
Malaysia
Australia
Spain
Poland
Norw ay
Thailand

(@)
—
(@)

18%

16.6%

15.7%
15.4%

15.2%

14.6%
14.5%
14.4%

14.2%

14.1%
13.6%
13.5%
13.4%

13.3%

12.4%

11.9%

11.4%

11%

-—
o
N
X

10.4%
9.5%

T iy
o -%
o~

0%

20

25%

26.5%

30



A much higher
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How has interest in sustainability changed over the last 20
years?

For the next 20 minutes —
1. Interest in the concept of sustainability is growing.

2. Most queries about sustainability seem scientific, technical,
regulatory or bureaucratic in nature rather than consumer-driven.

3. Consumer interest in marine-related sustainability subjects
shows uncertain trends.

SED
OMEGA-3



Public Google data tools can parse consumers’
thoughts and concerns across dozens of languages.

Special vocabulary

The Google Trends dashboard
aggregates interest in different
subjects into

[topics]
across dozens of languages,

making it easier to follow
trends worldwide.

References: Google Trends

“Topics” used in this report

Sustainability | FTH54EME | X| <5 7HS4A | sostenibilidad | Aanwe
Sustainable fisheries | Blwolun aAleia | ycTtonumBoe pbi6onoE
Natural environment | naturlichen | lingkungan alam | naturlige
Overfishing | pesca excessiva | LI | liikakalastus | N9vHM9U9
ESG | i sall s 4claia¥) s 4l | milieu, sociaal, bestuur | environne
CSRD

[More]
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Global Search Trends, 2004-2024

Related to “sustainability” and “natural environment”



The concept of environmental sustainability entered the
mainstream English-language lexicon in the 1980s.

The word “sustainability” 0.0001000% -
first started appearing in
books and articles in the 0.0000800% -

1980s, around the time the omega- 3
term was used in the
report from the UN World
Commission on
Environment and
Development (or
“Brundtland Commission™)
"Our Common Future" in

0.0000600% -

0.0000400%

0.0000200%

1987. 1970 1975 1980 1985 1990 1995 2000 2005 2010 2015

References: Google Books N-Gram Viewer



For the past 20 years, Google searches related to “sustainability”
largely related to the natural environment and technical stewardship.

Top 10 Related Topics Notable Fast-Rising Topics

1. Sustainable development 1. Environmental, social and

2. Economic development corporate governance (ESG)

3. Natural environment 2. Success/succeeding

4. UN Sustainable Development 3. Environmental degradation
Goals (SDGs) 4. Sustainable fashion

5. Energy

6. Goals

7. Management
8. Human development
9. Agriculture

10. Resources

References: Google Trends
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Interest in sustainability was flat or even declined between 2004-
2018, but has increased steadily over the past five years.

Rate of Google search queries related to sustainability
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Year
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References: Google Trends



Many top-related topics over 20 years were consistent, but several
changed between the flat and growth periods.

Top 10 Related Topics (Flat Period)
Sustainable development
Economic development
Natural environment

Energy

Human development
Agriculture

Project

Management

UN Sustainable Development
Goals (SDGs)

10. Tourism

© 00 N A o

References: Google Trends

Top 10 Related Topics (Growth Period)
Sustainable development
Economic development

Natural environment

UN Sustainable Development
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8
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1

Y

Economy
Management
0. Resources



Many top-related topics over 20 years were consistent, but several
changed between the flat and growth periods.

What changed? 100-

Several topics decreased

over time. “Sustainable 75-
agriculture, “sustainable
tourism,” and
“sustainable energy”
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in or disappeared from - F VU WA A o /V‘ il
the top ten topics since "y AT
2004.

—— Sustainable tourism

Sustainable fisheries

50- — Sustainable agriculture

Interest Score
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Year

SED
OMEGA-3

References: Google Trends



Many top-related topics over 20 years were consistent, but several
changed between the flat and growth periods.
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Many top-related topics over 20 years were consistent, but several
changed between the flat and growth periods.
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What could this tell us? Actions by regulators and governments are
driving interest in a large-scale, joint approach to sustainability.
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Not Just Governance - Interest in the natural environment declined from
2004-2018 but has also increased over the past five years.
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Many top-related topics related to the environment over 20
years were consistent, but a few changed between the flat and
growth periods.

Top 10 Related Topics (Flat Period) Top 10 Related Topics (Growth Period)

1. Pollution 1. Pollution

2. Health 2. Human

3. Environmental Issues 3. Health

4. Education 4. Nature

5. Nature 5. Science

6. Law 6. Life

7. Environmental Protection 7. Environmental Protection
8. Science 8. Sustainability

9. Engineering 9. Environmental Issues

10. Management 10. Management

References: Google Trends



Regional Search Trends, 2004-2024

Related to “sustainability” and “natural environment”



Since 2018, many global cities with
the most per-capita search interest
In sustainability have been Dutch,
German or Swiss German.

* Inhabitants of Suva, the capital of the island nation of Fiji
whose economy (largely focused on agriculture and
tourism) and domestic infrastructure could be sensitive to
climate change, were a notable exception at #3.

* Per capita sustainability search interest in Toluca and other
cities near Mexico City was also high.

* Note: One rapidly growing subtopic of interest in
Mexico was vida submarina, which is the translation
for UN SDG 14, called “Life Under Water” in English.

References: Google Trends
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In the last 20 years, many per capita searches about the natural
environment were made from Latin America and Southeast Africa

Per capita, many of the regions that
investigated this topic were from Latin
America and Eastern and Southern
Africa.

Some of those countries, like Kenya
and Ethiopia, have low internet
penetration, suggesting the topic is of
concern only among the consumer
classes that have internet access.

South Africa, Peru and several other
countries, however, have 70%+
internet penetration, suggesting that
the topic is of broad interest there, not
just among those wealthy enough to
afford internet access.

References: Google Trends



EUROPE | Sustainability interest in several key markets in Western,
Southern and Nordic Europe is growing.
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ASIA | Per-capita interest in sustainability has increased in many

markets, with Korea showing the most interest, especially in 2023.

Baseline interest in
Korea spiked in the
spring of 2023 and has
grown steadily.

During that period,
Samsung announced its
intention to achieve
100% renewable energy
use for all its facilities by
2050. A Korea-EU
summit also focused on
joint environmental
stewardship. The
nation’s first college
degree program in
sustainable development
opened last January.

References: Google Trends
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North America | Mexican consumers were the most interested in

sustainability, per capita.

The US had the most 10"
average monthly
searches (110,000)
for “sustainability”
compared to Canada
and Mexico, but
Mexican consumers
were the most
interested relative to
the total number of
searches in the
country.
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Mid-talk takeaways

1. The growing search interest in sustainability has, per capita,
been largely scientific or technical, and has skewed towards “big-
picture” governance and compliance-related subjects over the
past five years.

2. Global commitments like the UN Sustainable Development
Goals and related messaging appear to affect public mindsets
and curiosity.

3. While many large, industrialized economies generate the most
gross search interest in omega-3s, many countries in the “global
south” generate high per-capita rates of interest in sustainability
and the environment.

— E F\‘
= &
OMEGA-3



Global Search Trends, 2004-2024

Related to sustainable fisheries or ocean health



Interest in overfishing has contracted for many years but may have
started increasing five years ago.
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In 2021, many GOED members claimed participation in Friend of
the Sea and the Marine Stewardship Council (MSC).
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The Seaspiracy media event preceded a dip in interest in MSC.

100-

Interest in MSC has

varied over time, but

increased steadily from 75-
2017 to 2022.

That trend has reversed
steadily since early 2021
— the release date of the
anti-fishing documentary 25-
Seaspiracy that

commented on MSC'’s

certification methods. 0-

50-
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Consumer concerns about sea level are the highest among several
ocean health subtopics.
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Global Search Trends, 2004-2024

Related to social issues, or the “S” in “ESG”



Several topics related to social outcomes of the UN SDGs show an
uncertain trend.
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Interest in education (the topic of UN SDG 4) has decreased since
2004, but still commands more interest than other social topics.
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Global Search Trends, 2004-2024

Related to sustainable governance — the “G” in "ESG”



Interest in business-focused sustainability has increased in sync with
the recent increased interest in general sustainability.
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Consumer interest in three popular governance schemes

varies.
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In 2021, GOED members claimed evaluations, certifications or
affiliations related to these organizations in these proportions.

marin @

Trust

ecovadis

Business Sustainability Ratings

Data source: GOED Member Sustainability Survey 202111



Interest is significantly higher in ISO than in the other top governance
schemes claimed by GOED members.
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After ISO, other common governance schemes among GOED
members are Ecovadis, the UN Global Compact, CDP, Sedex and GRI.
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Final takeaways

1.

Global consumers care about sustainability, but
relatively few consumers surveyed by GOED are
choosing not to use supplements due to sustainability
concerns.

. Generic interest in sustainability is increasing. The

bulk of the interest may be inspired as much by
policymakers, financiers, corporate leaders or NGOs
as by organic interest by consumers.



GOED’s Position

Members should thoughtfully measure the
environmental and social impact of their
operations and governance in advance of
their customers beating down their doors
about it.

If we learn that our work costs the
biosphere and our communities more than
it needs to, we establish and maintain
credibility by being transparent about it and
working together to make improvements.

Chris Gearheart

Director of Growth & Engagement
chris@goedomegad.com

Write me:

* To join GOED’s Sustainability
Committee

* To continue the conversation on this
topic
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