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Are you subscribed to The GOED Current? Subscribe here for the most comprehensive 

weekly newsletter available on the global EPA+DHA omega-3 industry. 
 

Attended: 

• Majorie van Kuik, Minami 

• Kirsten Humphreys, Bare Biology 

• Michael Morgan Rokyo, BASF 

• Johanna Boese, Imperial Oel 

• Ben Arcenaux, SGS Nutrasource 

• Apolline Boulaire, Olvea 

• Jolie Root, Carlson Laboratories 

• Todd Slater, Amway 

• Jenna Ritter, Nature’s Way 

• Baldur Hjaltason, Pharma Marine 

• GOED: Chris Gearheart, Ellen 

Schutt, Gabriela Cortez

 
Meeting Minutes: 
 

• Meeting Recording 

• Click here to watch now 🎥🎥 

• Passcode: b#5rhq%4 

 

• Committee housekeeping 

• Welcoming new members 
• Kirsten Humphreys, Business Development Manager, Bare Biology 

• Gabriela Cortez, Regulatory and Technical Support Manager, GOED 

• Erwan Chapuis, Director of Development, Olvea 

• Todd Slater, Enterprise Technology Solution Leader, Amway 

• Michael Morgan Royko, Global Sustainability Marketing Manager, 

BASF 

• [See slides below] 

• Member sustainability kudos 
• NBJ Consumer Data finding re: sustainability 

o A new US consumer survey found that relatively few 
consumers would switch omega-3 brands for sustainability 
reasons. Those who would care more about the products’ 
impact on human communities than on wild ecosystems. 

https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+February+2025&iso=20250219T10&p1=179&ah=1
https://goedomega3.com/members/subscribing-goed-current
https://us02web.zoom.us/rec/share/O0wYlyxEz4wqgNkj7XpMK6Q5q3fazvqmOukQ1QuD2HuJyVgn1VpUF7ZZIgrzJOYL._xg_vBem4W_Aw7ve?startTime=1739977646000
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o Click here to download an infographic with key findings from that 

report. 
o Click here to buy report at a discounted $375 or here to read a 

sample to review the report’s content. 

 
• Presentation 

• Topic: The Sustainability Philosophy and Policies of the Minami Prenatal 

Supplement Brand 

• Speaker: Majorie van Kuik, Global Brand Manager, Minami / Nestle Health 

Sciences 

• See Majorie’s slides below 📄📄 

• Summary 

• Minami Brand's Sustainability Initiatives 
 
o Majorie presented the Minami brand, a Belgian company 

acquired by Atem Innovations and later Nestle. Minami is 

globally available and founded on the belief that omega-3 is vital 

for personal health. The brand operates in a hybrid manner, 

producing and packaging its products in the Netherlands while 

working with global teams for sustainability and scientific 

aspects. Minami is committed to sustainability, with initiatives 

like sourcing certified omega-3, using a sustainable production 

process, and eco-friendly packaging. Majorie emphasized that 

sustainability is an ongoing journey and shared practical steps 

for brands to improve their sustainability. She also introduced 

the team’s “sustainability wheel,” which outlines the company's 

focus on sourcing, production, packaging, waste management, 

and consumer engagement. 

 

• Sustainable Packaging Materials and Personalization Efforts 
 

https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+February+2025&iso=20250219T10&p1=179&ah=1
https://goedomega3.com/members/subscribing-goed-current
https://goedomega3.com/storage/app/media/Infographics/nbj-data-infographic-800-x-1490-px.pdf
https://d2fcrb04.na1.hubspotlinks.com/Ctc/UC+113/d2FCrb04/VXj-rT6kTHYgW3WfVt92h8rlPW7zr5cm5s7yYTN5BW0R65nXHsW5BWr2F6lZ3mmN5CJVCk8D9xfW3zmyGF8F0wYFW2Hqb0w4Q9qzFW53gs9x67L4sNW7053qh68cgkMW3FM5ZB3_nhJbW37l4N8145yl5VMtB8d2DQcZGW6DctRF4Kf3h7N5_-zLMgwNm7W899RwG20FJ4bW3D7Tv4751WHNW8mXzs337CbQgW74B6F-2X5yG-W8srHd75vnkJLW22R9Fp9b1HNRW4qSrR_3ydWsYW7wqqX987tjFmW2PSf281kR0XCW61k2x078mWJ_W7Tx3_s6BHp-RW4STyyq5fwrSNW3zS5HP46zwwkVCM7s58h8wKMVk9yj83gvWXtW824y5h3r_sy9W1vhbqC3_Z3w2W1kHZ-G9dTsttW199_jq8PGFkkW93vCWR6Tvzj9W90bCCv6JppFhW4z4BVw65LsP-W6CNTGX4_2M9sW5hFsr-5VJRM8f3hp1vs04
https://goedomega3.com/storage/app/media/store/SAMPLE%20-%20NBJ_GOED%20Consumer%20Survey%20-%202025.pdf
https://goedomega3.com/storage/app/media/store/SAMPLE%20-%20NBJ_GOED%20Consumer%20Survey%20-%202025.pdf


GOED Sustainability Committee Call Minutes – February 2025 
February 19 | 15:00 UTC | [Click for your local time zone]  
 
 

 

Are you subscribed to The GOED Current? Subscribe here for the most comprehensive 

weekly newsletter available on the global EPA+DHA omega-3 industry. 
 

o Majorie discussed the company's efforts to improve its 

environmental impact using sustainable packaging materials. 

They favor the use of recycled plastic over glass or carton due to 

its widespread recyclability and lighter weight, which allows for 

easier transport. However, they encountered some challenges 

with the freshness of the omega-3 gels when using carton 

packaging, leading to a decision to seek alternative methods. 

Additionally, Majorie highlighted the company's personalization 

and waste reduction efforts, such as developing an algorithm 

that helps consumers understand how much omega-3 they need 

(or don’t) throughout the entire journey based on their specific 

biology. This approach not only reduces waste but also ensures 

that only necessary resources are used. 

 

• Sustainability and Self-Testing for Informed Choices 
o Majorie emphasized the need for sustainability and the 

effectiveness of self-testing for consumers to make informed 

choices. She discussed the importance of engaging with 

communities and the potential for collaboration with Nestle's 

Purina brand to address ocean pollution. She also highlighted 

Minami's focus on maternity care and its involvement in clinical 

trials and partnerships with major hospitals, such as Amsterdam 

Hospital, to investigate the prevention of preterm birth using 

omega 3. 

 

• Discussion / Q&A 
• Chris: You mentioned being able to consult with the Nestle global team on 

sustainability issues. What kinds of resources are available to Minami as a 

Nestle subsidiary? 

https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+February+2025&iso=20250219T10&p1=179&ah=1
https://goedomega3.com/members/subscribing-goed-current
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• Majorie: We have specialists for everything. Sometimes it’s difficult to 

find the right resources because we’re so big. Everything is 

researched. If you want to make a change, you have to go to a 

commission for information. It’s slower, but if we make a good case for 

making a change using Nestle data, it’s relatively efficient to make a 

change. Being a small brand is a double-edged sword. You have this 

deep, global expertise, but you have to go a little slower at a larger 

brand’s pace. We have a lot of freedom, but there are a lot of specs 

and rules as well. 

• Chris: What was it like to go through Friend of the Sea certification from your 

spot in the value chain? Did they make it easy? Was there any consulting or 

was it just checklists? 

• Majorie: We have marine and milk ingredient products. We source 

from KD Pharma, who’s FOTS certified. Accordingly, we can use that 

on our omega-3-only products. 

• Chris: The recycling or packaging change that you made — did you hear any 

feedback from customers or other stakeholders about it after the change? Did 

you get any feedback, or did you just know that it was a better choice on 

paper? 

• Majorie: We did it for ourselves. It was the right thing to do. We did 

need to educate consumers a little on the reason for the change. Our 

consumers just expect you to make the most environmentally friendly 

choice possible. Consumers may not always know the best choice or 

how to evaluate them. 

• Michael: I like Minami’s personalization approach. My question — sometimes 

big companies have risk-averse attitudes towards sustainability claims. I 

noticed the phrase “100% sustainable” in your deck. Have you received any 

pushback from Nestle about that? 

• Majorie: Ah, that’s our goal, not a description of fact. We put it in 

quotations internally because that’s what we’re working towards, but 

https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+February+2025&iso=20250219T10&p1=179&ah=1
https://goedomega3.com/members/subscribing-goed-current
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we don’t say that in our product marketing. I agree that people make 

overreaching claims before they can prove it. We have great local 

teams that help us cover what we can say with evidence and facts. 

Claims are important. We don’t want to claim things that aren’t true. 

Learning enough to optimize towards “100% sustainable” is why I’m 

eager to stay connected with everyone in GOED! 

• Next Committee Calls 

• March 19, 2025 | [Click for your local time] 

• Topic: Amanda Oenbring (CEO) and Vinod Nayagar (EVP of Growth 

Strategy) from the Where Food Comes From organization will explain 

the group’s Upcycled certification and how it can apply to different 

omega-3 products. 

• April 16, 2025 | [Click for your local time] 

• Topic: Katrina Benedicto, Director of Marketing and Communications 

for GOED member Nuseed, will highlight the team’s sustainability 

approach and accomplishments as they produce the EPA/DHA/ALA 

canola oil ingredient Nutriterra. 

https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+February+2025&iso=20250219T10&p1=179&ah=1
https://goedomega3.com/members/subscribing-goed-current
https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+March+2025&iso=20250319T10&p1=179&ah=1
https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+April+2025&iso=20250416T10&p1=179&ah=1
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Welcome new members

Member sustainability kudos

(Addition) NBJ Consumer Data finding re: sustainability

Presentation

Topic: The Sustainability Philosophy and Policies of the Minami 

Prenatal Supplement Brand

Speaker: Majorie van Kuik, Global Brand Manager, Minami / Nestle 

Health Sciences

Discussion / Q&A

Next Committee Calls



Agenda Welcoming new members

Kirsten Humphreys
Business Development Manager, Bare Biology

Gabriela Cortez
Regulatory and Technical Support Manager, GOED

Erwan Chapuis
Director of Development, Olvea

Todd Slater
Enterprise Technology Solution Leader, Amway

Michael Morgan Rokyo
Global Sustainability Marketing Manager, BASF



Agenda Member kudos | Fermentalg



Agenda Member kudos | Maruha Nichiro, Thai Union and Cargill



Agenda NBJ + GOED US Consumer Survey



Agenda NBJ + GOED US Consumer Survey



Agenda NBJ + GOED US Consumer Survey

Download a summary 
infographic here or below

Buy the report for a discount in 
March in honor of Global 

Omega-3 Day

Buy Now

$500 
$375 

Read a Sample

https://goedomega3.com/storage/app/media/Infographics/nbj-data-infographic-800-x-1490-px.pdf
https://goedomega3.com/storage/app/media/Infographics/nbj-data-infographic-800-x-1490-px.pdf
https://d2fcrb04.na1.hubspotlinks.com/Ctc/UC+113/d2FCrb04/VXj-rT6kTHYgW3WfVt92h8rlPW7zr5cm5s7yYTN5BW0R65nXHsW5BWr2F6lZ3mmN5CJVCk8D9xfW3zmyGF8F0wYFW2Hqb0w4Q9qzFW53gs9x67L4sNW7053qh68cgkMW3FM5ZB3_nhJbW37l4N8145yl5VMtB8d2DQcZGW6DctRF4Kf3h7N5_-zLMgwNm7W899RwG20FJ4bW3D7Tv4751WHNW8mXzs337CbQgW74B6F-2X5yG-W8srHd75vnkJLW22R9Fp9b1HNRW4qSrR_3ydWsYW7wqqX987tjFmW2PSf281kR0XCW61k2x078mWJ_W7Tx3_s6BHp-RW4STyyq5fwrSNW3zS5HP46zwwkVCM7s58h8wKMVk9yj83gvWXtW824y5h3r_sy9W1vhbqC3_Z3w2W1kHZ-G9dTsttW199_jq8PGFkkW93vCWR6Tvzj9W90bCCv6JppFhW4z4BVw65LsP-W6CNTGX4_2M9sW5hFsr-5VJRM8f3hp1vs04
https://goedomega3.com/storage/app/media/store/SAMPLE%20-%20NBJ_GOED%20Consumer%20Survey%20-%202025.pdf
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Introduction



History of MINAMI® - 25 years

• MINAMI® is The Omega-3 Expert brand, that 
offers superior purity & high concentrated omega-3 
products tailored to different life stages 
and lifestyles.

• MINAMI® is originally a Belgium brand created by 
a cardiologist in 1999.

• It was international available using 
distributors worldwide.

• In 2010 MINAMI® became part of Atrium 
Innovations, along with: PURE Encapsulation, Garden 
of Life, Wobenzym, Orthica and AOV.

• In 2018 MINAMI® as a part of Atrium Innovations 
was acquired by Nestle Health Science.

• In 2019 NHS UK took over MINAMI® from local 
distributors in UK and Ireland.

• NHS UK took charge of relaunching MINAMI® in 
April with new packaging.

• In July 2020 MINAMI® Global was created (1fte) 
to lead and grow the brand internationally, 
based at MCO Health in The Netherlands

• Currently MINAMI® Global is revitalizing the brand 
with a dedicated hybrid team of MCO Health and 
NHS Global experts.

MINAMI® means South in Japanese.
Our journey starts in the South where we source our fish from the deepest waters of the South Pacific.

Atrium Innovations









What makes MINAMI® different?

Pure Omega-3 
• Patented supercritical extraction process using CO2 gas to extract pure omega-3s (EPA & DHA), no use of chemicals
• Purity process ensures ‘undetectable’ contaminants – very strict product specifications high level of 3rd party testing incl 

microbiological as a standard
• Process generates highly refined pure oil = no fishy burps !

Omega-3 for me
• Omega-3 partner for life
• Solutions your lifestyle and life stages

Higher concentrations 
• Less pills to take, as MINAMI® contains up to 3 times more EPA & DHA per softgel = convenience!
• High concentration means more what you need (EPA & DHA), less what you don’t (saturated fats and cholesterol)

Based on science 
• EFSA proof, authorized claims
• Science based, innovative concepts and product ingredients
• Our products are used in Clinical Trials

For a sustainable future 
• Sustainability is an ongoing journey from sourcing and production process, to packaging, personalization, waste management and consumer engagement.
• Our omega-3 is Friend of the Sea certified
• 100% recycled PET pots with UV filter
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Nestle & MINAMI

Sustainability



Nestle & Sustainability – Creating Shared Value

• We believe in the power of food to enhance quality of 
life. This belief fuels our desire to use our global scale, 
resources and expertise to contribute to a healthier future 
for people and the planet.

• Creating Shared Value (CSV) is at the heart of our 
purpose: to unlock the power of food to enhance quality 
of life for everyone, today and for generations to come.

• Nestlé’s strength is that we are both a global and a local 
company. In many countries where we operate, people 
think of us as local because of a century or more of local 
presence and because of our real understanding of 
people’s preferences and needs

• www.nestle.com/sustainability

http://www.nestle.com/sustainability


Solidify the Core

MINAMI® & Sustainability - in our DNA 

• Education on omega-3, health 
benefits and MINAMI® 

• New concepts, products and/or 
cooperations supporting 
consumers & their families, 
communities and the planet

• Geo & channel cooperations to 
support availability of 
MINAMI® Omega-3 

Solidify the Core Innovation International coops

• High level product quality, purity and concentration

• Science based formulations

• Omega-3 expertise

• Sustainability and embrace sustainable initiativesD
N

A



Steps in our sustainability journey

Sustainability 
Roadmap



*

* Step by step towards a ‘100% sustainable brand’ as mentioned during the presentation is just 
used as the dot on the horizon, you will work towards to, but you will never reach as you can 
always do better. 
So MINAMI® will not claim it as such.

Steps in our sustainability journey *







Our boxes are made of FSC-accredited 
varnished paper with vegan ink 

and are 100% recyclable!



Recommended during 
all stages in life.



Social responsability program focussing on 
omega-3 related health areas for specific 

targets groups: pregnant women & 
prevention of pre-term birth



MINAMI ® MyOmega Project Social Program on Omega-3

Consumer engagement - Social responsability

• MINAMI® would like to develop a social 
responsibility program as part of their 
sustainability & social responsibility journey. 
The program ideas:

• Social responsability program focussing 
on omega-3 related health areas for 
specific targets groups, 

• Social responsibility program focussing 
on protection of fish, sea animals 
and/or oceans, like Clean Ocean 
Project.

• Opportunity to join Nestle Purina® Omega-
3 program.

• SAHMRI RCT

• Amsterdam UMC project - prevention on preterm 
birth in areas around Amsterdam





Thank you!



Agenda Next Committee Calls
• March 19, 2025 | [Click for your local time]

• Topic: Amanda Oenbring (CEO) and Vinod Nayagar (EVP of Growth 

Strategy) from the Where Food Comes From organization will explain 

the group’s Upcycled certification and how it can apply to different 

omega-3 products.

• April 16, 2025 | [Click for your local time]

• Topic: Katrina Benedicto, Director of Marketing and Communications 

for GOED member Nuseed, will highlight the team’s sustainability 

approach and accomplishments as they produce the EPA/DHA/ALA 

canola oil ingredient Nutriterra.

https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+March+2025&iso=20250319T10&p1=179&ah=1
https://www.timeanddate.com/worldclock/fixedtime.html?msg=GOED+Sustainability+Committee+-+April+2025&iso=20250416T10&p1=179&ah=1


Thanks for 
joining us.
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